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Abstract: This article presents the results of research conducted in Chiapas, Mexico, with the aim of
analyzing women's perceptions of menopause and their relationship to the self-perception of success. The
study involved 50 women aged 40 years and over, in Chiapas Mexico, during the period October 2019 to
March 2020. 76% if you like your age as you consider that you have accomplished many good things in your
life; but 44% are not considered successful, and it relates to the workplace and family. This valorization and
vision of women as the axis of the familiar and with a difficult presence at work, directly affects the self-
perception of women in the face of success. This reality becomes more complex due to the vulnerability of
women in menopausal stage by the social construction around it.
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1. INTRODUCTION

The definition of menopause expresses the disappearance of ovulation, and therefore menstruation
and reproductive capacity in women. It usually occurs between the ages of 40 and 50. But what about
feelings, form of interpretation and relationship with variables like the sense of success in a woman's
life.

Today, the bodies are identified, symbolized, classified according to age, gender, race, ethnicity. The
human body, socialized, is no longer built not within the private sphere, but from the conception of
being a central element in social construction, where there will be more than one main actor; but that
privately stops being built, fears, does not find its own goals, does not recognize success, is
questioned. The answers are unclear; in the face of this diverse and globalized world, the answers we
seek may be in a state of high interference. That is, the excess information or the absence of it,
generate the unrest answer and the lack of understanding.

From a holistic and interdisciplinary approach, we focus on the individual and his ability to
cognitively process what comes to penetrate his being as part of the perceptual process, including
biological factors (for the case of medical process case), social factors, cultural factors and psycho-
behavioral elements.

When talking about a process such as menopause, which is the case exposed, as well as how women
perceive the property in relation to success, it is necessary to take into account that, in addition to
being symbolic constructions that explain it, educational deficiencies are important elements. This is
because cognitive processes are impacted by these deficiencies. Education, thought, language and
symbolism are articulating elements that guarantee the understanding of perceptual and cognitive
processes; so, self-perception analysis takes on relevance. We can say the above, since we analyze the
contributions of Blumer (1982), Piaget (1983) and Vygotsky (1934) for the understanding of
cognitive processes that detonate, in humans, their development, growth, development and self-
perception.

This study was conducted with a group of 50 women aged 40 years or older, in Chiapas Mexico,
during the period October 2019 to March 2020, and aimed to identify women's perception of
menopause and its relationship to the self-perception of success.
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2. RESEARCH METHOD

This study is of phenomenological cut, based on the interview as a means of meeting with informants.
A total of 50 women were interviewed, open population, during the period October 2019 to March
2020. The interviews were semi-structured, based on a holistic and interdisciplinary research model,
gualitative with a phenomenological approach and addressed a group of women aged 40 and over.
The questions included variables that helped us to perform an analysis of self-perception regarding
success, as well as on menopause, its signs, and symptoms.

3. RESULTS AND ANALYSIS OF INVESTIGATIONS

General data of the women interviewed: 100% of Spanish mother tongue. Its religious affiliation is
Catholicism by 92%; 8% are Christian. In terms of the level of education, 4% has postgraduate; 8%
primary education; 10% secondary education; 1% out of school and 77% with university level.
Regarding occupancy, 32% are housewives, 32% merchants, 16% teachers, 6% retirees, 8%
administrative staff; 6% employed in established shops.

Taste for the age they are: 76% if you like your age as you consider that you have achieved many
good things in your life; remaining percentage (24%) they don't like the age they are because they
mean wanting to be younger and because they suffer illnesses because of their age.

Regarding the stage of life, they liked the most, in general 42% mention that youth, adolescence
mainly; followed by 24% who mention childhood. The remaining percentage relates it to the stage of
having been mothers (17%), or, with having integrated into a new religion (4%), or to having obtained
a job (4%). Only 9% say they liked all the stages of their lives.

Menopause knowledge: 100% if they know what it is and define it as the time of life when they stop
menstruating. About the identification of symptoms, they commonly indicate the lack of
menstruation, hot flashes, hormonal changes, and these generate changing moods (100%). The results
show us that the study population has knowledge about the most common signs and symptoms of
menopause, but not with a concept obtained from valid sources.

Self-perception of success: All women interviewed associate success with job achievements and
motherhood. Women interviewed are not considered 44% successful. They consider this because they
have failed to achieve their work objectives or their goals as mothers and their family attachment.

Today, society conceptualizes success by linking it to economic growth, leaving aside the holist
expression of the nature of the human being and does not take advantage of every element that forms
it for development, growth, human empowerment. The only empowerment to which the social
environment refers is that of material wealth being the mystification of success. From its origin, the
word success comes from the Latin exitus, which means the expiration of an adversity and therefore a
culmination, an achievement, never suggests that it be strictly material.

On the other hand, and complementing this idea, we have emotional intelligence, which can recognize
and regulate our emotions, that is, humans can have self-control, empathy, and good social relations.
Faced with this, Goleman (1998), states that this type of intelligence becomes more important than
academic intelligence, since it allows us to participate within the social fabric in which we are
embedded and it depends on the achievement of our actions, the growth and the development of a
harmonious and peaceful environment.

Within the results of the study, women relate to success with two elements, the achievement of their
work goals and the achievement of their role as mother and family. Talking about success and job
satisfaction in women is very recent in human history, as the presence of women in the paid labor
field occurred in the mid-20th century. Women's activities have historically been underestimated,
either privately or now in the public sphere (Arango, 1997; Simonton, 2003). Women's economic
income is beginning to be reflected socially and not in its exact dimension and in the 21st century,
women begin to know each other within these two roles as potential.

In the study, the women interviewed are 40 or older, which places them within a traditional education
and the beginning of the change process of the last century (twentieth century). Therefore, they can be
understood to focus on how they measure success with the work and family at the same time.
Although women began to have a presence in factories, for example, it is only after the world wars
that women begin to have a workforce (Chinchilla and Leén, 2005). By the 21st century, women are
already seen so much in the public sphere; but carries two roles, as the scope of the private continues
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to be of weight to her with domestic work, childcare, adults and people who require special attention
(Idrovo and Leyva, 2014).

Heilman and collaborators (2001 and 2005) explain this reality as a conflict that arises in women and
calls it a lack of adjustment, that is, it creates a gap between what women perceive what is expected of
them and what they want to achieve in the workplace. All this without leaving the tasks and the image
within the personal and family sphere.

Now, on the basis of this global reality, women should not only consider their self-perception in both
roles, work and family, but also face their fears and physical-emotional considerations in stages of life
as delicate as menopause, stereotypical and self-stigmatized as the stage at which women begin to
belong to old age. The fact that 44% of women interviewed are not considered successful, reflects a
vulnerability condition that needs to be addressed and that is necessarily a public health contribution
to be considered within women's care programs.

Regarding attitudes and beliefs related to menopause, they have changed a lot over time. It has gone
from considering itself a disease [because of the sensed signs and symptoms]; it has been considered a
decline [19th century]; a release stage in which a woman's childbearing age ends; and currently
menopause is regarded as a sense of relief and neutral feelings of positive change (COMEGO, 2008).
The latter contrary to what we have found in this study; where menopause is being associated with old
age and women interviewed are not perceived to be successful at a high percentage (44%).

It is then that, the menopause has not changed in the way it is perceived, all these perceptions still
exist, since, today, 21st century, we are interacting with generations that carry with them beliefs and
attitudes from centuries to date. In addition to considering the role-playing that women over the age of
40 are doing in a society that is still in transit regarding the assessment of the economic strength
represented by women; even more so in Latin countries like ours.

Finally, another relevant finding is that of the stage of life that the women interviewed have mostly
liked. They like the current age, in high percentage; but 24% would like to be younger because they
are now suffering from disease. Youth is a stage that has been enjoyed and enjoyed by most of them,
free of diseases and with opportunities to meet their goals.

4. CONCLUSION

Sociocultural construction, both work and family, generates a devaluation of women's roles and
unfortunately today's generations, who lived and formed in both centuries (late 20th and early XXI),
are showing themselves as vulnerable groups. This reality becomes more complex in ages where
menopause becomes present, socially preconceived as the stage at which women age and cease to be
biologically productive.

This valorization and vision of women as the axis of the familiar and with a difficult presence at work,
directly affects of women impacting on the self-perception of success.

Among the main contributions of this study is the consideration that it is time to rethink,
reconceptualize success and reorder our actions for its achievement. Taking Goleman (1998) into
account, emotional intelligence is demonstrated not only by those who are outstanding leaders, but
also by those who perform day-to-day in an outstanding way.

Therefore, in the 21st century, it is necessary to consider success as the series of actions that an
individual performs to feed his emotional intelligence, generate harmonious and peaceful spaces, as
well as self-evaluate and congratulate himself on each of his daily achievements. In the face of this,
having children or working at work will be goals and not ends within happiness, harmony and success
expected by ourselves, as individuals and as societies.

Estudios como este, son necesarios para generar aportes a la salud publica, y abordar el tratamiento de
la menopausia de manera holista, que se explore no solamente la condicion fisiolégica de las mujeres,
sino también, los aspectos de orden social y psicoldgico que pueden estar afectando la calidad de vida
de ellas en esta etapa de vida.
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